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Introduction  

Almost one of the first órules of the gameô that anyone new to online 

busine ss or internet marketing ever hears about is the notion  that you 

have to build a mailing list if you expect to have a successful business.  

After all, as every expert who is worth listening to will tell you, óthe 

money is in the listô. 

This is essentially t rue  because although it is possible  to run  a 

successful business without building a list at the same time, it is an 

awful lot harder to do so. And why would you make life any more 

difficult than it already is , right?  

Hence, the objective of this book is to  show you how to start building 

your first mailing list from scratch in the most effective and ultimately 

profitable way. It will also demonstrate why creating a list is so 

important and why doing so in the right way is of even more relevance.  

This is not some hypothetical óif you do A, then B might  happenô 

theoretical guide. It is an exact replica of the plan I used to build a list 

of 2500 new subscribers from scratch in one month, a plan that has 

been tested in the heat of the online marketing battle and shown to be 

a winner.  

And here is the final thing to understand before we move on.  

There is nothing difficult or complex about building a mailing list. Once 

you understand why you are doing things a certain way and you have 
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put in place what you need to ma ke sure that  things happen the way 

they should do, list building is actually pretty easy.  

However, there is some work involved  because it is a fact that in every 

aspect of online business, work is an integral part of the deal. In online 

marketing as with e verything else in life, what you get out is always in 

direct proportion to what you are willing to put in .  Without  work, your 

list building efforts are consequently almost certainly doomed to failure.  

With that proviso in place and understood, letôs get started.  
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The basics of list building  

Before beginning to consider the specifics of building a mailing list, it is 

important to understand some of the basics that relate to building any 

online business. Without grasping these central concepts, the idea of 

bu ilding a mailing list makes little sense .  This is therefore a  natural 

starting point.  

If you are planning to launch any kind of online business, it stands to 

reason that net users  represent your target market. In other words, 

people who go online every da y are your potential customers .  It is 

therefore essential to have some understanding  of how people use the 

internet  and what they are looking for from it.  

Although the net is becoming an increasingly important centre of 

business and commerce, it is still a fact that the overwhelming majority 

of net users do not get online e ach day to purchase goods or services. 

Instead, they come online because they need information of one form 

or another, and they therefore turn to the World Wide Web as the 

biggest source  of information mankind has ever known.  

Each and every day, there are millions of people all over the world who 

have problems that need solving or questions that need answers that  

they have not previously been able to find elsewhere.  

If you have ever used the net to search for information yourself, you 

probably already know that this is true.  You are also  probably aware of 

something else that is critically important (in online marketing terms) 

too .  
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The majority of people who are searching for information on the net 

want that information without paying for it if at all possible.  

From these two simple facts about how people use the net, there are a 

couple of  conclusions that you can arrive at.  

Firstly, in order to have a successful online business, you need to 

establish a way or have a system for making contact with net users who 

could be potential customers for your business. Secondly, you need to 

ensure that these people are both capable of and willing to spend 

money , because if they are not, it makes it fa r more difficult for you to 

generate the online income that you want to generate . 

Hence, the first thing that you need to do is some market research.  

As suggested in the introduction, there is some work involved in 

building a mailing list, and this is whe re it starts.  
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The targeting and niche conceptsé 

Why targeting is essential  

Although the vast majority of people who get online every day do so to 

find information, they are not all looking for exactly the same type of 

information. If they were, it would be  very easy indeed to connect with 

them because you would know exactly what they were looking for  

without any research whatsoever . However, because this is clearly not 

the case, you need to dig a little deeper.  

Most people do not seek information from the n et on a completely 

untargeted, general level. On the contrary, they usually  have a spec ific 

questions need answering  or a distinct problem that needs solving. In 

other words, they are looking for information of a definitive nature, 

which means that it is  your job as a marketer to discover the specifics 

of what theyôre looking for. 

If you can do this, you can make  the information that you provide the 

central product or service that your business sells.  By doing so, you 

satisfy  their specific requirements or  needs , hence they are happy 

because they have the answers that they needed whilst landing a 

successful sale ensures that you are happy too.  

In order to do this most effectively, you cannot expect to  provid e 

information to every individual who logs onto t he internet every day .  

To be effective,  you have to narrow you own targeting down far more 

strategically . 
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Hence, you have  the idea of trying to set up a business that is focuse d 

on a particular market sector or niche .  By doing so , you can identify 

and th en provide the exact information that people in that niche really 

want , thereby creating satisfied customers . 

However, you must  fully understand the concept of narrowing down 

you r business focus very precisely  because if you try to take on too 

much, you wi ll inevitably fail.  

For example, there are billions of people who turn to the net every day 

to search for  information about health.  

There is a massive potential market for entrepreneurs who can provide 

valuable health - related information via the internet.  On the other hand, 

the general concept of an online óhealth marketô represents a  massively 

diversified  market.  It  cover s everything from people who are looking 

for cures for the common cold to seeking ways to comfort  those in the 

final stages of terminal  cancer.  

Without putting in the work of several lifetimes , there is no way that 

one individual could do any more than scratch the surface of such a 

massive market, hence focusing on óhealthô would not work. It does not 

represent a niche market  of the kind  you must look for as online 

marketer . 

If however you were to focus on providing information to people who 

are seeking solutions for a long -standing eczema problem, you have 

found a market niche .  In this case, you are looking at  a small subsector 
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of the h ealth market where people are seeking  very specific and definit e 

information.  

If y ou can provide that information  and i f what you provide is of enough 

quality and value to convince eczema sufferers to spend money, you 

have the core  of a business.  

Spend no more than  five minutes thinking about it  and you c ould  

probably come up with a list of several hundred niche markets within 

the health sector, as you could if you thought about almost any market 

on a general level.  

However, remembering that your primary ob jective here is to build a 

profitable mailing list, it is a fact that some niche markets are far more 

attractive than others for reasons that I will explain in the next section.  

Every niche is not the same  

Every online marketer who has been around the busi ness more than 

five minutes knows that óthe money is in the listô but what exactly does 

this mean? How or why is there money in the list, and perhaps more 

importantly, how do you put some of that money in your bank account?  

For the time being, letôs continue to run with the idea that your primary 

business model is based on selling eczema related information to 

sufferers who are willing to pay for it.  

In this situation , the first thing you might look for is  a suitable product 

or service that you could sell i nto this market. Once you have done this, 

the next step might be  to ócontactô as many eczema sufferers as 
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possible by targeting all of your marketing and advertising efforts at 

people who suffer from this particular complaint.  

Through your marketing and ad vertising, you bring these people to your 

eczema focused website and convince them to subscribe to your mailing 

list.  

Now you have the ability to send promotional e -mail messages to these 

individuals as often as you like because by the ir  action of subscri bing to 

your mailing list, they gave  you specific permission to do so.  

In every e -mail message that you sen d to them, you now promote a 

product or service . Do this and  over time  your activity inevitably  

generate s sales, which is where  the idea that the mon ey is in the list  

comes from . As long as you keep promoting,  you will keep selling, 

adding extra profit to your account  with every outgoing e -mail 

message.  

But think about this example for a moment.  

The individual who either suffers from eczema or knows so meone who 

does subscribed to your mailing list.  They might  possibly have bought 

your óeczema treatmentô product or service because they have a 

medical problem that needs to be solved.  

Assuming that th is initial product or service does the trick, what are you 

going to sell them now ? After all, they had a problem that you have 

solved, so they obviously donôt need more information or product 

recommendations about eczema treatment.  
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You can probably see that you also have a problem here.  

By choosing this parti cular market niche around which to build your  

mailing list, you have made it difficult to prof it from your list in the 

future  because your list members only have one problem (that you 

know of) and you have already solved it.  

Thus, in order to build a maili ng list from which you can profit on a 

long - term, consistent basis, you must focus on a market sector or niche 

where there is a degree of longevity and continuity.  

For example, self - improvement is a massive online market and one in 

which people are always looking for extra information or assistance. 

After all, it is a very rare individual indeed who is entirely satisfied and 

happy with everything about their life.  Certainly, I  have never met 

any one who is interested in self -help or self - improvement who  eve r 

reached  this particular stage of contentedness.  

In a similar manner, any market niche that is related to hobbies or 

interests is one where there is a natural degree or level of longevity and 

continuity. If you sell products, services or information about  radio 

controlled models to an enthusiast, you know for a fact that they will 

soak up anything else you can provide about radio controlled models 

like a sponge.  

Take model railway enthusiasts, those who are interested in knitting, 

quilting or crochet, thos e who collect butterflies o r love fly fishing and 

you have exactly the same picture  in every case . As long as you keep 

sending e -mail messages that are directly related to their hobbies, 
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interests or obsessions, every one of these individuals will keep ope ning 

your mail messages.  Furthermore,  a significant proportion will act upon 

your instructions or directions as well , thereby guaranteeing a few sales 

from every outgoing e -mail messages you send . 

If you want a successful mailing list -based business, you have to target 

a niche where continuity and longevity are intrinsically tied up with that 

niche.  

Where does the money come from?  

Once you have established that a market niche that you are thinking of 

has the necessary continuity, the final thing to confirm  is whether there 

is any money being spent . This is important  because there are certain 

markets where it is generally assumed that most of the information that 

people want is available for free  and  there are others where the logistics 

of the market legisla te against money being spent.  

For instance, there are billions of net users all over the world who love 

to cook .  There is therefore  a big market for people searching for online 

recipes. However, because there are thousands of websites where 

ordinary peopl e publish their favorite recipes for free, creating a 

business based on the idea of selling recipes is going to be very 

challenging.  

This is not to say that it would be completely impossible to sell your 

recipes ï if you are a Michelin starred chef for exa mple, it would 

probably work.  However,  assuming that this is not the case, you might 
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have the most popular recipe website in the world and it is still going to 

be very difficult to make money from it.  

Similarly, there are some markets where the demographi cs make it 

difficult to generate money. As an example, there are hundreds of 

websites which you can buy ringtones for your mobile phone .  This  is all 

very well but the main markets for services such as these are populated 

by  the under 16ôs and they generally donôt have a credit card. 

If you sell information about how to deal with the worst effects of 

arthritis, the majority of your potential prospects or customers are 

probably pensioners, and most pensioners donôt have a great deal of 

disposable capital or income available. Thus, you have exactly the same 

problem at the other end of the age scale.  

Hence, as well as looking at your market niche in terms of continuity, 

you also have to consider it in terms of whether there is any money 

available in that market . 

You can break this ómoney questionô down into three separate sub-

questions:  

Å Do people have the money in the first place?  

Å If so, do they have the ability to spend it online (i.e. do they have 

a credit card?)?  

Å Is the product or service you are thinki ng of offering  the kind of 

thing on which people really  spend money on the net?  
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Having dealt with the first two of these questions, let us consider the 

last one which is, in fact, the most important (because the first two 

simply lead to this third question ).  

If there is money in the market and people have the physical capability 

of spending it online, do they actually do so?  

The easiest and quickest way of answering this question is to look at 

search results pages  because all the major search engines carry paid 

advertising materials on the se results pages. If advertisers are willing to 

spend money to have their adverts featured, you can be certain that 

there is money being spent in that market .  If not , why would any sane 

business spend money on advertising?  

If you were considering building a business and mailing list based on 

radio controlled cars as an example, this Google search clearly indicates 

that there are businesses or individuals who are actively advertising 

within this market:  



 

 

16 

 

This can be further  confirmed by scrolling to the bottom of the page, 

looking for a link underneath the column of advertisers on the right -

hand side of the page for óMore Sponsored Linksô: 

 

Follow this link to see a list of all advertisers that are called up by 

Google for t his particular search term:  
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There are 200 businesses or individuals advertising information, 

products or services related to remote -controlled cars. This is therefore 

a huge market where there is plenty of money being spent .  This in turn 

means  that it i s a niche market where you can successfully and 

profitably build a list -based business.  
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What do people really want?  

You have now established that there is potential for making money in 

the remote -controlled model car market. However, you need t o go a 

littl e further than this  because wh ils t it is all very well knowing that 

there is money available, you need to know how to get that money from 

peopleôs credit cards and pocket books into your bank or PayPal 

account.  

In other words, you need to find what it is t hat you can supply to these 

people that will encourage  them to spend money and get them to 

subscribe to your mailing list.  

The simplest and quickest way of doing so is to go where the 

enthusiasts in your market congregate in the online cyber -world. No 

matt er what market niche you are targeting, there are online ómeeting 

placesô where devotees gather together to discuss their passion, ask 

questions and find information. All you therefore need to do is ótap intoô 

these meeting places in order to establish exa ctly what people are 

looking for.  

These sites are forums or noticeboard sites .  Once again , irrespective of 

the market sector or niche you are thinking of targeting, there will be 

forums or noticeboards that are focused on your  market sector.  

The first ste p towards finding these sites is to run a standard Google 

search using the most common description of your primary target 

market together with the word óforumô or ónoticeboardô. 
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In our example, I would start by searching for órc car forumsô: 

 

I would also  broaden things out a little, because those who are 

interested in remote control helicopters or airplanes are not far 

removed from individuals who are radio controlled car fanatics .   

Hence,  there could be plenty of valuable information available in órc 

forumsô as well: 

 

As you can see  in both these cases , there are plenty of forum sites 

available  in these examples. However,  even if you operate  in a market 

where there are only a handful of forums, they w ill  normally  provide 

more than enough information for  what you need.  

The beauty of using Google to search for forums in this way is that you 

automatically know that Google always displays their  results in order of 

popularity. Thus , the forums that appear at the top of the search results 

are those that are mo st popular with radio controlled car enthusiasts .   

This usually  means that the sites at the top of the Google search page 

are the liveliest forums as well.  These are the sites t hat you need to get 

involved in  because by becoming involved in active forums in your 

niche, you quickly and easily discover exactly what people want or need 

in your market.  
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For example, if you hang around the top forums in your niche, you will 

quickly begin to recognize that there are certain questions that are 

asked in a slightly different format time and again. Similarly, many 

people will bring up the same problems over and over again too . 

Once you see the same questions and problems recurring on a regular 

basis, you have a clear indication that the answers or solutions are what 

people in your market niche really need.  

You will properly find that most leading forums have a óFrequently 

Asked Questionsô section as well. This is by definition a section that 

highlights the questions that most members need answering .  The FAQ 

section th erefore presents  a very clear indication of the kind of 

information that people in your niche are desperate for.  

You should also become an active forum member as well . By  doing so, 

you can quickly discover and learn how people communicate with one 

another in your particular market niche.  

Although this may sound a little bizarre and perhaps unnecessary, it is a 

fact that people who have similar hobbies or interests generally have a 

certain way of talking with one another, an óinsider slangô or language of 

their own that is often used as a mark of óan insiderô. Learn how to talk 

to others in you r market niche most effectively  and you give yourself a 

huge advantage when it comes to promoting products or services to 

people within that  niche.  

Incidentally, you ca n also research the forum and noticeboard 

marketplace by using major directory sites which list niche sites of this 
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nature. Try either Big Boards  or Forum Showcase  to see what  you can 

find for any market which you are considering.  

Whilst the forums and noticeboard sites are superb research resources, 

you should also be aware that their major strength can also sometimes 

represent a weakness as well.  

Because everyone who joins a niche market focused forum site is 

automatically an enthusiast or a devotee of the core subject around 

which that site is built, forum members are obviously a tightly targeted 

bunch of individuals.  

However, they can s ometimes be too tightly focused  which means that 

the site can give you a slightly skewed or false picture. Looking at some 

forum sites, it would be all too easy to believe that the world revolves 

around the subject of that forum, whereas this is simply not the case.  

Focusing only on forum resea rch can therefore give you a slightly false 

impression  of your market.  Consequently, in order to get a clearer 

picture of where your market niche fits into the big world as a whole, 

you should extend your research activities still  further.  

For example, yo u could get a far better picture of whether average 

people are interested in buying products or services in your market by 

checking what is selling on eBay :  

 

http://www.big-boards.com/
http://forumshowcase.com/
http://www.ebay.com/
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It is valuable to know that there are over 10,000 remote contr ol  car 

items for sale on the site  but it is even more valuable to establish what 

has already been sold  (or what eBay users want to buy) . 

To do this, scroll down the left -hand side column on the eBay 

homepage, looking for the óSearch Optionsô box: 
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Make su re that you are looking at the  óWorldwideô market (1), check the 

box for óCompleted listingsô (2) and then finally click the óShow Itemsô 

button.  

This will bring up a complete list of every remote control car related 

product has been sold on eBay on a worl dwide basis over the past 

couple of weeks .  This information  will give you a very clear indication 

of the products and services that people are buying in this market:  

 

Once again, there is no shortage of information available, giving you an 

even clearer p icture of what the general public are interested in buying 

in your market niche.  

The importance of the information that you gain from eBay is that you 

are researching using one of the worldôs most popular websites. Hence 

the information that you gain has a  significant degree of validity.  

Another similarly popular site is Amazon.com  so use this research 

resource to add to your own knowledge base of what is selling in your 

market. Simply type in your search term at the top  of the page, click 

the óGoô button to see what people are buying from one of the worldôs 

most popular online retailers:  

http://www.amazon.com/
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When you are shown the results page, scroll down the page looking for 

those products that have the most reviews, because these are li kely to 

be the most popular products in this particular market:  

 

With all of this research completed, you now have a clear idea of the 

market into which you are going to move. In addition, you have 

established that there is plenty of money in this market and  the 

necessary degree  of continuity and longevity that will enable you to 

make money from your list members  on a consistent basis . 

You have plenty of information about the kind of things that people in 

your market are likely to spend their money on alli ed to  a clear 

indication that outside the relatively narrow confines of niche market 

targeted forums, there are plenty of óordinaryô people interested in what 

you are planning to offer . 

With all of this research completed, it is now time to move on to the 

next stage of your list building efforts.  
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How do you build a mailing list?  

Give them what they want, not  what you want to give them!  

In order to start building your mailing list, you need to convince people 

to subscribe to that list. To do this, you have t o have a place on the net 

from where they can subscribe.  

In short, you need your own website to which you can attract targeted 

visitors who you can convince to subscribe to your mailing list.  

However, before starting to build your website, it is extremely 

important to grasp the underlying concept of doing so from the specific 

point of view of list building. This is something that many marketers 

(even people with a good degree of experience) often get tragically 

wrong , but you cannot afford to do so . 

From wh at you have read so far, you already understand that the plan 

for any online business is to sell óstuffô that is related to a niche market 

as a way of generating an income.  

You might therefore imagine that the next step is to create an 

information product ï an e -book or special report for example ï which 

you can sell from your website. Whilst this might be one option, it is 

certainly not the one that you should be focusing on if your primary 

objective is to build a mailing list.  

What you should be focusing on is giving people exactly what they want 

as a way of convincing them to subscribe to your mailing list. Only after 
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you have achieved this should you turn your attention to selling 

products or services to make money.  

For instance, we have already establis hed that the vast majority of net 

users are looking for information  and that they want that information 

for free if at all possible.  

So, why not keep them happy by giving them exactly what they want? 

If you keep them happy, it is far easier to convince the m t o sign up for 

your mailing list  which is after all the primary objective of your present 

activities.  

Hereôs the step by step mailing list building process laid out in very 

simple terms:  

Å They want free information about remote control cars ( in our 

exam ple ) . 

Å Hence, yo u build a website that gives  targeted visitor s a ton of 

free information about exactly what they want (i.e. information 

about remote control cars in this case).  

Å At the same time, you make it abundantly clear that there is a 

plethora of extra free  information available to anyone who 

subscribes to your mailing list. You also offer óincentivesô to 

further encourage visitors to subscribe.  

Å It is only after  a visitor has become a list subscriber that you start 

to try to make money out of them . Prior to that, the only thing 
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that you are doing is communicating with your visitor and giving 

them exactly what they want.  

So, when building your list building website, you need to focus on 

providing niche targeted information. In particular, you need t o provide 

the information that your research has already highlighted as 

representing what  people in your niche are really looking for.  

For instance, you should  already  have a list of the most commonly 

asked questions in your market sector .  Thus,  your site  should be 

constructed to answer as many of these questions as possible. You 

already know what  kind of things people are looking for in your market, 

so feature information about where they can find these things as well.  

Understand that the focus of your we bsite should never be on making 

money. Instead, your website is nothing more than the óopen doorô to 

your business, a  place where visitors can interr eact with what you are 

doing whilst learning what they need to know.  

Building a site of this nature is crit ically important for another reason  

too. By  doing so, you establish your authority and expertise in your 

market niche. By giving your targeted visitors the information that they 

most want or need , you immediately impress upon them your 

connection with and knowledge of your market.  

It naturally follows that  if you establish itself as a recognized authority 

and expert, it becomes far easier to convince people to subscribe to 

your mailing list. After all, if an expert about any topic in which you 

have a great deal of interest offered to send valuable information to you 
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by e -mail t wo or three times a week for free, you can be pretty certain 

that you would snatch their hand off.  

By establishing your expertise with an information pack ed site that is 

focused on pro viding exactly what people need, you very quickly put 

yourself in this favored position. Thus, by focusing your site building 

efforts on providing information, you actually accelerate the rate at 

which you build your mailing list.  

As long as you never forg et that, in order to be an effective mailing list 

builder, you hav e to give people what they want  rather than what you 

want to give them, you will never fail to build targeted mailing lists.  

Setting your site upé 

The first thing that you need to be a succe ssful list builder is the right 

image. Part of this can be attained  by establishing your expertise  but 

well before this, you h ave  to create an image that shouts óprofessionalô 

at anyone who might be considering  doing business with you or of 

subscribing to your list.  

In order to do this, the first step is to have your own doma in name and 

web hosting account  because whilst you can build a website using free 

resources, nothing is likely to give potential clients and subscribers a 

worse impression.  

Given that t he total cost of registering a domain name and paying the 

first month hosting fees  is less than $20  in total , it really is not worth 

taking this chance. It  is a fact that potential subscribers will have a 

negative impression of your business if you use fre e resources (such as 
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free web hosting ). Y ou should never even consider doing so if you are 

genuinely serious about building a successful and profitable list.  

In order to register a domain name, you need to use the services of a 

domain name registration web site such as that offered by The Internet 

Company . 

When you attempt to register a domain name, try to choose a name 

that is relevant and appropriate to the market  in which you are 

operating. Doing so helps potential subscribers to understand what you 

are about  and  it also helps the search engines to categorize your site 

correctly as well.  

However, you will find that many  popular niche linked domain names 

have alrea dy been taken . Hence, you should  try to come up with a 

shortlist of at least half a dozen names before starting the registration 

process. For my remote control cars site, this would work:  

 

Note that the primary term around which I am building my list is 

featured at the beginning of the domain name.  This again  helps human 

visitors and the search engines to understand that this represents the 

primary description of my site:  

https://www.securepaynet.net/domains/search.aspx?ci=14514&prog_id=theinternetco
https://www.securepaynet.net/domains/search.aspx?ci=14514&prog_id=theinternetco
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Next,  you need a web hosting account  and whilst there are literally 

hundreds of we b hosts on the net, there is only a small handful that you 

should give serious consideration to using as an online marketer.  

For example, do not fall into the trap of using a web hosting company 

simply because they are the cheapest. There is almost certain ly a  

reason that they are the cheap. This  reason will usually only become 

apparent when things start going wrong and you find that they do not 

offer (as an example) a 24 hour service to get your site back online 

immediately after it has crashed.  

Furthermor e, there are some web hosting companies who are far more 

comfortable with the idea of hosting for online businesses  than others , 

and of course you want to use a net business friendly host.   

Amongst companies who fall into this category, perhaps  the best -known 

and most widely respected is Hostgator.com . Their $7.95 a month 

shared hosting óBabyô account is more than adequate for your needs, so 

there is no need to look any further  than Hostgator.  

The final job that need s to be done to get your site live is to link your 

domain name to your web hosting account, a process that is technically 

known as óChanging name serversô. 

http://www.hostgator.com/
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Whilst this might sound complex, it is in fact a remarkably simple 

process, one that is explained in  a series of Flash videos that appear 

under the title of óManaging Your Domain w/ Another Registrarô that  

appear approximately 70% of the way down this Hostgator support 

page :  

 

Incidentally, although The Internet Company does not specifically 

appear in this list, changing the name server information is a fairly 

standard procedure. Consequently, you can follow the instructions  for 

any other registrar listed  and you will not go far wrong.  

http://www.hostgator.com/tutorials.shtml
http://www.hostgator.com/tutorials.shtml
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Building your s ite in double quick timeé 

As previously suggested, the primary purpose of your website is to 

provide your visitors with the information that they want  whilst  

persuading them to subscribe to your mailing list.  

In effect therefore, your site can be as simple  as you want it to be, 

because there is no need for anything complex or complicated . The  only 

page on which there needs to be any degree of activity is the page that 

is designed to capture subscriber information.  

You can create this site any way you want. I f for example you want to 

go the ótraditionalô route of using HTML to build your site, this 

represents one valid option, whereas on the other hand, you might 

choose to use Wor dPress  to make the whole site building process 

double -quick simple.  

WordPress is certainly an option that an increasing number of online 

marketers are using, mainly  because it is extremely flexible and even 

easier to install as the instructional videos ne ar the bottom of the same 

Hostgator support page  you were looking at earlier make very clear:  

http://www.w3schools.com/htmL/
http://wordpress.org/
http://www.hostgator.com/tutorials.shtml
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Irrespective of how you decide to build your site, the main thing is that 

you have an article page on you r site that answers each of the 

questions that you know people in your niche need answering.  

On each article page, you should ensure that there is a small 

subscription form from which people can sign up to your mailing list, 

preferably featured at the top left hand corner of the page which is 

statistically the point of the page where the eyes of your visitor will first 

alight.  

Whilst this mailing list subscription form is important because some of 

your visitors will read your articles and subscribe to  your list if they are 
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sufficiently impressed with what you have written, it is n ot the main 

focus of your list  building efforts.  

On the contrary, the main focus of your list efforts should also be the 

main focus of your site, which is your squeeze page.  

What is  a squeeze page and how do you create one?  

A squeeze pages is a page on your site which has one purpose only, 

which is to convince anyone who visits that page to subscribe to your 

mailing list.  

The first thing to say about your squeeze page is that whilst every other 

page of your site should be linked together, your squeeze page should 

have no links on it at all if possible.  

For example, if you have used HTML to create your site, you will have a 

homep age from where your visitor  can use a site map to navigat e to 

every other page on th at  site. At the same time, all of those individual 

article pages will also be linked back to the homepage, so that in effect, 

the whole site is linked together, barring the squeeze page.  

If on the other hand you have created a si te using WordPress, it 

probably makes sense to use a static homepage  so that once again, you 

can create links from and to that page with all of the other internal 

pages of your site.  

However, the squeeze page should be a óstand-aloneô operation, a page 

where the site visitor has only two options available.  

http://codex.wordpress.org/Creating_a_Static_Front_Page
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Either they choose to  subscribe to your mailing list  or they close the 

page and leave if they decide not to subscribe.  

Offering visito rs only two choices in this way may sound a little brutal or 

perha ps even a little self -defeating  but it is important to understand 

that squeeze pages have to be 100% focused on the objective for which 

they have been designed. If on the other hand you were  to include links 

to other pages on your site, you offer your visitor many options for 

leaving your squeeze page  without subscribing which is something that 

you do not want to do under any circumstances.  

An effective squeeze page can be  as simple as you wa nt it to be  with 

many successful squeeze pages being nothing more than black type on 

a plain white background.  

For example, this is one of the most powerful and effective squeeze 

pages  in the u ltracompetitive óonline dating for men ô market:  

http://www.doubleyourdating.com/channels/video/
http://www.doubleyourdating.com/channels/video/
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On this page, you can see all of the essential elements of a successful 

squeeze page.  

Firstl y, you need a powerful headline  which in this particular format is 

generally featured in enlarged red type. This h eadline should be 

designed to match one of the most common óhot buttonsô in your 

market (in this particular example, it promises ósecrets that most men  

will never knowô and who wants to be just one amongst ómost menô ï 
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we all want to be exclusive and diffe rent, right ?), whilst a degree of 

scarcity or rarity value is also a powerful óselling featureô. 

An example that might work in our radio controlled market could be 

something like:  

óFree report reveals how you can find brand-new remote control cars at 

never - to -be-repeated rock bottom prices. Only 15 copies left, then itôs 

óGoodbyeô forever!ô 

Next, you need a list of bullet pointed benefits that clearly set s out for 

the visitor exactly what they can expect to gain by subscribing to your 

list.  From  your earli er research, you know exactly what people  in your 

market are looking four.  Hence,  these bullet points should indicate in 

no uncertain terms that by subscribing to your list, they will get óinsiderô 

information that exactly relates to what you already know  they want.  

Your bullet points should highlight how subscribing to your list will help 

new subscribers to solve their problems or answer their questions. After 

they have read this short bullet point list , they should be under no 

illusions that they have  to  subscribe to your list, that subscribing is a 

clear ómust doô that they cannot logically ignore. 

After the bullet point s, all you need is a quick summary plus a clear call  

to action that tells the visitor to subscribe to your list, and exactly what 

they h ave to do in order to do so. Perhaps surprisingly, if you do not 

include a call to action that tells the visitor exactly what to do, you will 

find that a significantly lower number of visitors will subscribe, whereas 

telling them how to subscribe always in creases response levels.  
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And that is it, your squeeze page created. However, there are a few 

more important aspects of squeeze page creation to clarify.  

Other squeeze page considerationsé 

You will note that at the bottom of the squeeze page example shown 

earlier, there is a two line subscription form which asks for the 

subscriberôs name and e-mail address.  

In my own recent testing, I have experimented with ask ing for only the 

e-mail address. So far, the results have  indicated that asking for only 

the e -mail  address seems to be far more effective than asking for two 

pieces of information.  

This is probably partially because subscribers are lazy, meaning that  

completing only one line of information is obviously easier than having 

to complete two and partially because not asking for their name seems 

to allow them to retain a higher degree of privacy or confidentiality.  

Whether this works effectively in every market, I do not know, but it is 

certainly something worth trying.  

Secondly, when you are compiling  a mai ling list, the most essential tool 

that you must have in order to do so effectively and profitably is an 

autoresponder account. Whilst the dictionary would define an 

autoresponder as a computer system which is designed to answer e -

mail for you, in online m arketing terms, an autoresponder is way more 

than this, being a tool that rapidly  becomes the central automated heart 

of your business.  
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For example, when you create your list subscription form, you use your 

autoresponder to do so. Consequently, every time someone decides to 

subscribe to your list, their e -mail information is se nt to your 

autoresponder system  rather than to your usual  e-mail inbox.  

Most professional online marketers operate what is known as a double 

opt - in  list  meaning that when someone trie s to subscribe to that  list, 

they are not immediately or automatically signed up. Instead, the 

autoresponder system sends the would -be subscriber a confirmation 

message which contains a link that has to be clicked to confirm their 

desire to become a subscr iber.  

This is a s ystem that online marketers use  because it protects them 

against false or malicious spam e -mail complaints .  It is therefore  a 

system that you should adopt as well.  

Fortunately, this double opt - in system is a standard feature of most top 

level autoresponder systems such as those offered by the two leading 

companies in the market, Aweber  and GetRepsonse . Although to use 

either of these systems involves  paying a mo nthly subscription, the 

services they offer are so far ahead of those offere d by 99.9% of their 

competitors that  you will make back many times your monthly 

subscription every month simply because you use them.  

Once again, we are talking about professionali sm here. These are the 

top people in the autoresponder market, widely recognized as such by 

the vast majority of the online marketing and internet using 

http://www.aweber.com/
http://www.getresponse.com/
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community .  Thus,  you should not risk  ócheapeningô the image of your 

business by using an  inferior qual ity autoresponder system.  

The final thing that you have to appreciate is that although it is 

attractive to believe  that people will subscribe to your mailing list simply 

because of the quality of information you make available, the reality of 

the situation  is somewhat different. Nowadays, with millions of people 

marketing online, all of whom are trying to collect e -mail information, 

you have to do something a little different to stand out from the crowd 

to give yourself a realistic chance of persuading some one to subscribe.  

In short, you have to offer people a free gift of significant perceived 

value as an óincentiveô (or perhaps a óbribeô) that is powerful enough to 

convince them to subscribe to your list. Moreover, the effectiveness of 

offering an incentiv e of this nature is generally greatly enhanced if the 

gift that you are offering is only obtainable from your site, something 

that is unique that cannot be obtained anywhere else.  

Obviously, if you have the time and inclination to sit down to write a 40 

or  50 page e -book about remote control cars, you will have a superb 

incentive to offer that will convince many of your site visitors to 

subscribe  as a way of grabbing their copy . 

However, there is a far easier and quicker way of creating your own 

unique ince ntive gift, one that will work for almost any website.  

Firstly, visit a leading article directory site like EzineArticles  or 

GoArticles  to search for articles that are related  to your niche market:  

http://ezinearticles.com/
http://www.goarticles.com/
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There are just short of 7000 articles on the EzineArticles site that focus 

on remote control cars , so there is plenty of information available . 

Open articles that appear as if they might be of interest  to people in 

your market nich e and when you find articles that have some merit , 

download them by clicking on the óEzine Publisherô link at the top right 

hand corner, next to the article title:  
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With articles that you download from directories of this nature , you are 

allowed to rep ubl ish them in any way you like  as long as you include 

the original author information when you do so.  

Consequently, what you do is collect together 12, 15 or even 20 articles 

that your previous research indicates will be of interest to your site 

visitors . 

Grab each  of these articles by ócopy and pastingô them into a standard 

Word document. Next, write a short two or three page introduction to 

this collection of articles which you are going to publish as an e -book, 

remembering to mention your contact informati on and site details.  

Create a back page th at  give s more  informat ion about you and your 

business  ( including your photograph)  before making sure that the whole 

thing is correctly formatted. Each article should, for example,  begin on 

a completely new page  and  of course you need to ensure that the 

original author details are always included  with each . 

Once youôre happy with the formatting, you can create a secure PDF 

document using a free online service like Primo PDF  or PDF995  and you 

have your unique remote control car focused e -book ready to give away 

to your list subscribers.  

Now that you have your information packed site ready  and you r 

squeeze page set to start collecting subscriber inf ormation, the next 

step is to begin sending targeted visitors to your website.  

http://www.primopdf.com/
http://pdf995.com/
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You live or die by targeted traffic!  

Your ability to send targeted visitors to your website is probably the 

most critical aspect of list building. If you do not send highly targ eted 

visitors to your site, your subscription rates will be depressingly low, 

whereas the opposite is also invariably true. The more accurately you 

target your visitors, the more new subscribers you will attract.  

Fortunately, generating targeted traffi c is  not particularly difficult  nor is 

it necessarily expensive either. In fact, a significant proportion of the 

most effective targeted traffic can be generated free.  

Find others in your niche  

One of the easiest and quickest ways of generating targeted visito rs to 

your site is to do something that very few online marketers do .  This is 

good news to you  because it means that the competition is extremely 

limited.  

Go back to Google to search your market for other websites which  are 

competing in your market:  
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As indicated, the results on the left hand side of the page are the 

natural search results, individual web pages that have been optimized 

for the search term that you have used to generate this results page.  

Each of these is an individual page on a  website th at is run by 

webmaster that  obviously has an interest in the same market as you. 

Indeed, it is likely that owing to their obviously prominent position in 

the market, they have probably been in the business for many years.  
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In this case, they are probably bu il ding  a mailing list of their own 

meaning that two or three times every week, they are looking for 

valuable information to send to their list members about remote control 

cars.  

All you have to do is to contact them to offer the unique free gift that 

you h ave just created as an incentive for your own subscribers so that 

they can offer it to their members too. Create an e -mail message that 

they can send to those members recommending that they visit your 

subscription page to get their own copy of your remote control car e -

book, reminding them that this is a gift that is not available elsewhere.  

Some of these webmasters will be m ore than happy to help you out 

because finding valuable, unique information to send their list members 

eight or 10 times every month c an be a struggle at times.  

However, there will be a significant number of webmasters ï most 

likely, many of those at the top of the search results pages ï who want 

to know what is in it for them.  

This is no problem either, because as part of the list subsc ription 

system that you set up, you are going to  promote a product or service 

to your new list subscribers on the óback end ô of their original 

subscription. In other words, once they have signed up and confirmed 

their subscription, your autoresponder sends  them information about a 

niche targeted product or service that your previous research has 

indicated they will be interested in buying.  
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Offer the webmaster a share of any r evenues generated by this offer  

and you have a sound financial reason why they shou ld help you.  

As I suggested previously, this direct approach is a vastly underused 

method of generating superbly well targeted traffic (and remember, the 

visitor receives  a personal endorsement of your product from someone 

they trust) .  Consequently, this strategy is deadly one you should adopt 

as it will generate dozens or even hundreds of subscribers almost 

instantly.  

Simplified keyword research  

As mentioned many times, at the heart of effective marketing lies the 

ability to target the visitors that you b ring to your site.  In order to do 

this, you need  to match your promotional materials to the search terms 

that people use when they are looking for information of the kind that is 

available on your site.  

To do this, you need to undertake keyword research to  find terms that 

you can use in your marketing materials to pull targeted visitors to your 

web pages. The objective here is to find niche relevant phrases that 

people use to search for information of the kind that you offer where 

there are a relatively lim ited number of competing web pages. Armed 

with this information, you can then create promotional materials 

focused on these phrases that will drive visitors to your site.  

To establish how many people are searching using terms or phrases 

relevant to your ma rket, check with the free Word Tracker keyword  

research tool:  

http://freekeywords.wordtracker.com/
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There are approximately 414 Google searches every day using terms 

that include órc carsô. Unfortunately, there are way too many competing 

web pages that also use this phrase for that to be any realistic chance 

of driving traffic to your site by usin g it:  

 

However, ógas powered rc carsô attracts approximately 59 Google 

searches every day, and the competition is far less keen:  
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In order to be at tractive, you are looking for keyword phrases with less 

than 30,000 competing web pages, so this is the kind of thing youôre 

looking for  as is this for a term which is searched approximately 45 

times every day:  

 

All you therefore need to do is build a lis t of phrases that match these 

criteria ï a reasonable number of searches every day and less than 

30,000 competing pages ï so that you can use them in all of your 

promotional materials from this point on.  

Video marketing  

Video marketing is undoubtedly the o nline success story of the past two 

or three years . It is  therefore no surprise that an increasing number of 

successful online marketers are using videos to drive targeted visitors 

to their websites.  

On the other hand, there is still a significant minority  of the online 

marketing community w ho shy away from using videos, perhaps 

because they believe that doing so is difficult in some way . Nothing 

however could be further from the truth.  

All you need to do is shoot a two or three minute video that is somehow  

related to your niche market. The connection between the video subject 

matter and your market does not  have to be particularly strong  or even 

th at obvious to the viewer  as long as the video that you create is 

entertaining and watchable.  
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How you make the v ideo is up to you. You can use a video recorder, 

digital camera or even mobile phone to shoot some ólive actionô that you 

either see happening or óstageô yourself, whilst if there is something 

that you can demonstrate on your computer monitor, you can capt ure 

the video using free software like CamStudio . 

With your video captured, spend a few minutes editing out all the 

unnecessary delays, glitches and hesitant moments using either 

Windows Movie Maker (you should already h ave it on your PC) or a free 

video editor like Wax  or ZS4 . 

With your video ready to go, the final job is to prepare it for publication, 

but although this i s the final job, it is probably the most important one 

as well. This is because in order to drive targeted traffic to your web 

site, you need to make sure that targeted visitors find your video.  

To do this, the single most important factor is to make sure that the  

most important keyword phrases are included in the title, description 

and keywords tags that you upload to sites like YouTube when you 

publish your video.  

This is an example of how yo u would create this information  using 

YouTube as the example sit e to which I am going to upload this video :  

http://camstudio.org/
http://www.debugmode.com/wax/
http://www.zs4.net/free-software-downloads
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The video title (1) is made up of two of my primary keyword phrases, 

and these same keywords phrases are mentioned several times in the 

main body text of the description (3).  

However, the first line of the desc ription (2) is the URL the specific 

(squeeze) page on my site that I want to the video viewer to visit  after 

they have finished watching. Note that you never call the squeeze page 

a squeeze page  because that will almost certainly put your visitor off!  

By i ncluding the URL as the first line of the description, I ensure that an 

active hyperlink appears right next to my video, making it considerably 

easier for the video viewer to go straight to my site after they have 

finished  watching. It also creates a one -way link from the v ideo to my 

site  which as far as Google search rankings is concerned is an 

extremely powerful strategy for pushing my page up the results  page . 
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Finally, the keyword tags are combined phrases joined by hyphens (4) 

and the category I have ch osen is óEntertainmentô (5), primarily 

because this is one of the most popular categories of video.  

Write your title, description and tags in this way every time you create 

a new video and you will drive plenty of targeted traffic to your squeeze 

page. How ever, using videos for promoting your business is a numbers 

game, so that the more sites that your videos appear on, the more 

traffic you will generate.  

You should therefore use a free mass uploader like TubeMogul  to ensure 

that the video appears on as many networking site is possible, or failing 

this, you might choose to pay a site like HeySpread  to extend your 

market reach still further. Create a video or two every week whil st using  

these mass uploaders to get your video on as many sites as possible, 

and  if you do nothing else to generate targeted traffic , this will be 

enough to build a significant mailing list in record time.  

Articles  

You have already used a couple of major article directory sites 

(EzineArticles  and GoArticles ) earlier. In exactly the same way that 

other authors have published articles on these sites, you can publish 

your w ork there as well.  

Write an article of between 400 and 500 words th at is focused on one of 

the key word terms that you discovered earlier whilst researching. The 

purpose of your article is to do nothing more than send a curious reader 

http://www.tubemogul.com/
http://heyspread.com/
http://ezinearticles.com/
http://www.goarticles.com/
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to your website to fin d out what more you have to offer. T he whole 

thing should be written from this angle.  

Remember that you have built your site around the notion of answering 

the questions that people in your niche have, so you should make it 

clear in your articles that this  is what you do. At the same time 

however, you cannot include hyperli nks in the body of your article  

because these links must be included in the description or biography 

that you add to your article at the end.  

Moreover, the majority of links from your art icles should not point at 

article pages on your site. Bearing in mind that your ma in  priority is to 

build your list, the majority of links that you include in your biographical 

informat ion ( generally included in what is known as the óresource boxô 

by most  directory sites) should point at your squeeze page.  

As this page offers a unique free gift that is directly related to the 

information that brought this visitor to your site, it is reasonable to 

assume that most people are going to be more than happy to s ubscribe 

to your list to get this information , hence this makes good sense for 

both your visitor and for you.  

Nevertheless, to create some variety, you should occasionally point 

hyperlinks from the resource box at article pages on your site, rather 

than at  the squeeze pages. This is relevant  because you will otherwise 

end up with a link network that appears somewhat unnatural, with all 

incoming links pointed at the same page.  
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Google use s incoming links as one of the ir  primary considerations for 

deciding whe re individual pages of your site should be ranked in the 

search results . Having  an apparently natural  search network attached to 

a site is extremely important as far as theyôre concerned. You should 

therefore avoid the temptation to point all your links at  the same 

squeeze page, instead focusing some of them on article pages instead . 

Once you have created your article, you should submit it to the 

following article directory sites:  

http://ezinearticles.com/  

http://www.articlecity.com/article_submission.shtml  

http://www.ideamarketers.com/  

http://www.articledashboard.c om/  

http://searchwarp.com/  

http://goarticles.com/index.html  

However, when you do so, make sure that you submit first to the 

number one article directory site, EzineArticle s and that you wait until 

they publish it before sending your work to the other directories on this 

list.  

EzineArticles insist that everything they publish has to be unique.  Thus, 

if you were to  send your work  to all of these directories  at the same 

time , you risk one of the others publishing first .  This  would destroy 

your chances of the most popular article directory site publishing on 

your behalf , which you obviously donôt want them to do. 

http://ezinearticles.com/
http://www.articlecity.com/article_submission.shtml
http://www.ideamarketers.com/
http://www.articledashboard.com/
http://searchwarp.com/
http://goarticles.com/index.html
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One final thing to understand is that publishing articles to pu blicize or 

market your site is again a numbers game  (as it was with videos) .  

The more articles you publish, the more targeted visitors you will drive 

to your site.  Thus, if you can write  a handful of keyword focused 

articles every day, you will quickly s ee visitor numbers and traffic 

volumes increasing very rapidly.  

Forums  

You have already investigated the major forum sites in your market 

sector or niche .   

Whilst  doing so, you probably noticed that most leading forum sites 

allow you to create what is kno wn as a signature file. This is a short two 

or three line text description of your business or the business that you 

are promoting that you add to your profile.  It  is then automatically 

added to every forum post that you make , so your signature file is 

ef fectively promoting your business every time you post on a forum . 

Whilst your signature file cannot be a blatant advertisement, creating a 

signature file can nevertheless be a very potent way of promoting what 

you do to an audience of people who are alread y devotees or 

enthusiasts about the market niche in which you are operating.  

In effect, by using a signature file to promote your business in any 

forums in which you are already active, you are preaching to an 

audience of like -minded individuals who are al ready convinced of the 

merits of your niche.  



 

 

55 

For instance, by including a signature file promotion with every post 

that you make on your favored radio controlled car forums, you are 

putting your message in front of other radio control car fanatics.  

In the se circumstances, it is almost a given that other forum members 

will sign up for your mailing list .  It is this reason that  forum marketing 

can be one of the most effective free marketing resources, particularly if 

you have previously  used your forum membe rship to establish your 

expertise in your particular market niche . 

Press releases  

Another relatively underused method of promoting your business is to 

create a free press release which is then given to an online press 

release agency who in turn  distribute it to the major news sites (Google 

News, Yahoo News, AOL etc) completely free of charge.  

However, it is important to un derstand that in order to use press 

release s effectively, you have to have something newsworthy to 

announce. On the other hand, it does n ot need to be something of an 

earth shattering importance, so it is entirely possible to create a new 

angle with just a little thought and application.  

For example, net users love competitions or contests, so you could use 

your press release to announce th at you have set up such a thing. 

Alternatively, if you chose to support or promote a local charity or some 

other worthy cause, this again represents a sufficiently newsworthy 

angle to justify creating a press release.  
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If you have never created a press rele ase before, there is a widely 

agreed standard format  for doing so. However, many of the free press 

release sites have their own format for submitting your information to 

them so you should use which ever format is most appropriate.  

Once you have your release created, submit it to Free -Press-

Release.com  or PRLog, and then wait for the sudden traffic deluge when 

the rel ease is published (how long this actually takes is difficult to 

determine, so donôt get too anxious if nothing happens for a week or 

two).  

Other traffic sources  

There are literally dozens of different ways of driving traffic to a 

website, ranging from usin g paid advertising services such as AdWords  

(which although they have the ability to drive supremely well targeted 

traffic to your site can work out very expensive until you know exactly 

what you are doing) to ot her online classified advertising resources that 

are completely free such as Craigslist  and  US Free Ads . 

Then there are social bookmarking sites like Digg, S tumbleUpon and 

Reddit (all of which you can submit your information to en -masse using 

a service like OnlyWire ), social networking sites like MySpace  and 

Facebook  and many other sources of traffic that you can focus on.  

However, if you use videos, articles, the forum marketing and press 

releases whilst also submitting your information to other leading 

webmasters in your market niche, you w ill generate enough traffic to 

http://www.publicityinsider.com/release.asp
http://www.free-press-release.com/
http://www.free-press-release.com/
http://www.prlog.org/
http://adwords.google.com/
http://sfbay.craigslist.org/
http://www.usfreeads.com/go/remote/
http://onlywire.com/
http://www.myspace.com/
http://www.facebook.com/
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build a mailing list several thousand strong in a matter of weeks or (at 

the outside) months.  

Anything you do beyond this should therefore be considered to be icing 

on the cake.  
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Your back end offer  

As suggested earlier, when  you set up your autoresponder to subscribe 

new people to your list, you should do so  in suc h a way that  you gi ve 

yourself a chance of e arning some cash on the backend of this initial 

sign up.  

The way that you do this is by setting your autoresponder so th at as 

soon as someone has confirmed their subscription to  your list, they are 

immediat ely sent to what is known as a ôOne Time Offe rô page, a page 

that offers a tightly nic he focused product or service offer that is made 

available at a significant discount  compared to  the normal price. 

However, the subscribe r is only ever going to see thi s offer once, hence 

it is a óOne Time Offerô. 

It is because o f this OTO that you ha ve the ability to ask  other mai ling 

list owners in your niche market to help you marke t  your business to 

their list members  because y ou can of fer them  some share  of the 

revenues from this  offer as an incentive to work with you.  

The OTO also opens other avenues too. For example, if through your 

membership  of forums, you have managed to become f riendly with 

some of the recognized ex perts and specialists in yo ur niche , you can  

offer them a dea l on the same basis. They send information about yo ur 

offer to their list mem bers and in return, you give them a share of the 

OTO proceeds.  

Another advantage  of offering an OTO immediately after someone has 

subscribed to your list is that it immediately shows them how you 



 

 

59 

operate .  You make it  abundantly clear that you are running a money 

making business and not a charity shop where everything is given away 

al l of the time. This will ha ve the effec t of encouraging some people to  

unsubscribe fro m your  list, but this is in truth a good thing rather than 

bad one . Subscribers  who get upset because you ma ke a commercial 

offer to them are never going to buy from you anyway, so why bother 

with them?  

Some people will take advantage of the OTO whilst others obviousl y will 

not. There is therefore no reason why you cannot include another OTO 

in your initial subscription process . You c ould for example offer them 

another dis count from  the price of the first OTO ï this will ólandô those 

who were only dissuaded by the price ï or you could offer a completely 

different product.  

Doing the latter allows yo u to test the two OTO products  one against 

the other, thus helping you to est ablish which is the more successful, 

which is the one that should be offered first, in other words!  
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Mailing patterns  

The primary objective of creating a mailing list is to market to your list 

members and  you should never lose sight of this fact.  

This is ho w I would recommend that you should do this.  

Before yo ur list building efforts  go live, you should create a se ries of e -

mail messages that are uploaded to your autoresponder which are 

going to be  sent out to your list members automatically every few days. 

The exact time delay between one message and  the next is up to  you 

and is at least partially dependent upon  the market that you are 

operating in, but most marketers tend to send a new message every 

three or four days.  

The information in this message cannot  be particularly time sensitive  

beca use this mail series shou ld be preloaded to our autoresponder to 

cover the first six months at the very least. You cannot therefore  use 

these messages to discuss latest market news or product lau nches as 

an example.  

Howe ver, every mess age that you send out from day one must have a 

product recommendation or suggestion in it. This shou ld not be a 

blatant a dvert and it will work far better if the recommendation c an be 

seamlessly blended  into the natural f low of the rest of y our e -mail 

message.  

Nevertheless,  there must always be a product recommended because 

again it comes back t o ótraining ô your prospect (or customer) as to what 
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they should expect from  you (itôs a business, remember , not  a gi ft 

shop).  

Before you start creati ng this  mail series that will automatically be sent 

to your prospects and customers,  pick  a short list of products or 

services that you know are óevergreensô. What youôre looking for here 

are products  that are popular now and will still be so in  six months  or a 

years time.  

These are the best kind of products t o recommend in this mail series  

because you have to use something that will still have value a little 

further down the  line .  Sticking with  familiar, popular products helps 

you to create an image of consistency and reliability as well . 

Push each product 8 -10 t imes in consecutive email messages and then 

move onto the next product (u nless of course they buy, in which case, 

you move on to the next product immediately).  

Run through the whole produ ct óseriesô that you have lined up and the n 

go back to the very beginning to start all over  again (assuming that the 

products are still in demand ).  

Doing this can be surprisingly effective  because on ce you start pushing 

óoldies but goldiesô, your prospect  will re member that they have seen it 

somewhere  before (although they will probably not  remember where). 

Nevertheless, because it is  ósomehow familiarô already, they will 

immediately feel more comfortable with it, meaning that  they will often 

buy the second time a round.  
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The main body of each message should provide valuable information 

that is laser targeted to the interest s of your subscriber and, of course, 

this information is completely free.  

This is part one of your mailing campaign  covered . 

Part t wo should be a  regular weekly or by -weekly newsletter óbroadcastô 

in which you discuss the latest news in the market, highlight some of 

the latest product information and so on.  

Your newsletter is your chance t o óreally get to know your prospectsô, a 

factor the strength  of which should under no circumstances be 

underestimated . Although very few marketers tak e the time or make 

the effort t o really  get to know their subscribers, you absolutely must 

do so. By  making a real attempt to build a relationship with your 

subscribe rs, you make it obvious that you are a genuine, warm blooded,  

real person, someone who is much more three dimensional than two (as 

many of your competitors will appear).  

Donôt be afraid of letting your prospects get a glimpse inside your real 

life either. Assuming that you have a real life outside your business that 

has at least something interesting about it, tell your subscribers about 

your real life.  If for example  you go away for the weekend, tell them ï 

the chances are that they have probably never be en where you just 

went so this has a real óhuman interestô angle. 

If you go to a great concert or sports game, again, make it a feature of 

your newsletter to tell your subscribers what you are up to  because as 
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the never failing popularity of reality TV ind icates, people are fascinated 

by other peopleôs lives. 

Allowing your subscribers a window into your real life in this way 

enables you to build a genuine relationship with them.  This not only 

increases the amount of business they will do with you, it is al so 

without a doubt the best way of protecting your business in the long 

run.  

After all, if your list member s genuinely feel that they know you and 

that you are a friend, they are extremely unlikely to ever consider doing 

business with anyone else in the s ame market or niche.  

My own experience indicates that very few marketers ever make the 

effort to become anything other than a strictly one or two dimensional 

character .  Hence, through the  simple act of becoming a real person for 

your subscribers, you put yourself way ahead of your  competition.  
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Conclusion  

As suggested in the introduction to this report, there is nothing difficult 

or mysterious about building a mailing list.  

Whilst there is undoubtedly some hard work involved, as long as you do 

things the ri ght way, it is hard work that will ultimately be handsomely 

rewarded.  

For instance, there can be no doubt that with a list of members all of 

whom consider you to be (at worst) an authority or expert in you r niche  

or (at best) a trusted friend and adviser, you really cannot fail to make 

a respectable living by promoting laser targeted niche products to your 

members.  

Furthermore, whilst many marketers take months or even years to 

create a mailing list which is substantial enough to support them, there 

is no r eal reason why this has to be the case.  

All that is necessary is to focus your efforts on nothing beyond list 

building for a period of a few weeks, taking the time necessary (for 

example)  to create a suitable outgoing e -mail message series  which 

can unque stionably be a time -consuming task.  

You need to make sure that you have the proper systems in place to 

make the whole list building proc ess run as smoothly as possible  and 

you must be willing to invest a little money in your  business to make 

sure that you r processes and systems work as effectively and efficiently 

as possible.  
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But, really, once all of this is done, your list building efforts come down 

to you r ability and willingness to spend time promoting and marketing 

what you have put in place.  

As long as you do this on a regular basis, there is absolutely nothing 

that can stand in the way of you creating the mailing list that you have 

always wanted to own.  And as this means as much money in the bank 

as you want as well, what could be better?  


